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Economic For Business
Starting as a small discount store, Walmart has grown over 50 years in more than 27 countries making a total of 11,300 stores. The main objective of this store was to sell more products and services for fewer prices so at so meet its customers need, want, and satisfaction.  In the fiscal year of 2019, Walmart has revenues of $514.3 billion employed over 2 million employees worldwide. This firm creates opportunity and brings the best value and quality of its product and service to its customer and communities all over (Pope, 2015). In business today, technology is considered an essential factor for growth and success if a firm. Wal-Mart has adopted technology having E-Commerce websites in over 8 countries worldwide. The products sold here are, electronics, moves and music, home and furniture, sporting fitness, party supplies, crockery, toys, jewelry, clothing and footwear, and auto and crafts supplies. The services offered are Walmart-2-Walmart, Wal-Mart money card, pick up today, wlamart.com and Walmart pay. The most common product that is purchased in this firm is clothing and footwear. Wal-Mart is a public traded retail corporation based on US major and has few roots internationally compare to the US. It is considered as the largest company for it is over $ 500 billion in revenue and $510 billion annual sales.
Price elasticity is the responsiveness of how the quantity demanded of goods is affected by the changes in its prices. It measures the fluctuations in private for the firm to be able to know the trend in demand for their customers.  The clothing and footwear have a price elasticity of -1, which means that it is unit elastic.  Unit elastic means that the decease or increase in the price level will be similar to the increase and decrease in the quantity demanded (Miller, 2016).  For instance if the prices of clothing and footwear in Wal-Mart increases by 10 % the quantity demanded will also increase by 10%. The demand and price are proportionate. 
Tastes and prices determine the demand for clothing and footwear. The taste and preferences include fads and styles of the product, material, durability, and color among others. This means that types of clothing sold will be determined by what the customers prefer. The other non-price factor is the seasonal environment which affects the demand and supply of the product, for instance during winter, only heavy clothing will be on high demand compared to the lighter clothe and footwear. In summer, light clothes and footwear are on high demand hence sold more. Since Walmart has adopted technology when a new technology is used for production the cost of production lowers while the supply increases. For old technology, productivity will be low, the cost of production will increase and supply will below hence fewer sales of the products.
The clothing and footwear industry is along with the production and clothing type of trade and industry. This industry had a lot of small industry in it; there is textile, fashion, shoe manufacturing, and secondhand clothes and footwear. This industry uses technology to enhance the productivity of the products. The market equilibrium is where the demand and supply are equal (Fortz, 2018). The supply may be high due to the use of latest technology increase the productivity and the demand might because due to low prices of clothing and footwear.
 In the market, customers are the most essential people because the products are produced to their benefit. The government also key factor because for a public corporation like Walmart the government offers subsidies to lower the cost of production hence the supply of products increases. For the demand, there is the price of other related commodities. For instance, if Walmart has partnered with Versace and their prices of cloth and footwear are expensive ad the same products have a low price are from Nike, people will prefer Nike. The condition of Ceteris Paribus, low prices creates demand so when there are changes in demand there will be no market equilibrium. Walmart should know its competitors in the cloth and footwear industry and try to set their prices similar to competitors to avoid losing its customers.
Machines being one of the key inputs of manufacturing of cloth and footwear enhance productivity by lowering the cost of production. The result is from the machine using the latest technology which has techniques that make production faster. Fabric is used as a raw material in the clothing line and the quality of the fabric will determine the quality of the cloth and also the effect the smoothness of the production process. For footwear, leather is the key input in the industry; some customer prefers leather because of durability. The machine is a fixed cost while fabric and leather are variable costs. When price and costs of all the three inputs increase they tend to increase the cost of production making the supply to decrease. With a high cost of production without government intervention, price commodities will be high hence the demand will be lower. Therefore, when the price of the input and raw materials are low, the cost of production will low hence high supply with low prices and eventually high demand. For production to be effective and high, the government should give out subsidies and reduce taxes on the input products.  High taxes on the raw materials increases the price of the commodity increase the cost of production and the cycle continues. In this case, taxes in fabric and leather should be reduced for Walmart to “sell or for less”.
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